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44 WESTERN FOLKLORE 


Leaping Lena Playpen 
Leaping Lizzie Rag-a-dass 
Love Nest Ram Rod 
Madison Time Ratt Sass 
Malibu or Bust Sattellite (sic) 
Marble’s Mink Sentimental Journey 
Miss Carriage (collected twice) Shake the Cam 
Mister Lee Skinny Minny 
Oldie But Goodie Slo-Mo 
Pair-o-Dice Thing, The 
Pathfinders Tiny Tim 
Pat's Blue Ribbon Wild One 


Ep Cray 
Los Angeles, California 


@ American Fakelore on Matchbooks.—The ersatz folk-hero stereotypes of 
popular books are gaining further circulation nowadays in a series of match- 
book-cover illustrations produced by the Diamond Match Company of 
Greenwich, Conn. These books bear no advertising, but display a cartoon 
drawing of the hero on front and back with a sentence of explanation added 
to the reverse. ‘The words ‘American Folklore’ are on the top edge. I have 
observed the following four designs so far: 


Johnny Appleseed. For almost 50 years he walked and rode horseback through 
the Midwest planting apple trees. 

Paul Bunyan. Biggest lumberjack of all, who accomplished many wondrously 
impossible things. 

Casey Jones, ‘The brave engineer, trying to make up time, rammed another train 
and died with his hand on the throttle. 

Rip Van Winkle. He played ninepins with strangers up in his “Kaatskill” Moun- 
tains, then slept for twenty years. 


One wonders why manufacturers settle for the obvious themes of popu- 
larizations when a powerful message could be instilled through the use of 
genuine oral lore. In this day of subliminal advertising, it is inexcusable. 
May I suggest: Motif J1849.3. Numbskull strikes all matches in order to try 
them, and D1273.1.1.1. Three on a match for the next matchbook series? 

JAN HAROLD BRUNVAND 
University of Idaho 


@ Hiccough Remedies on Television—On November 19, 1961, Candid 
Camera, a weekly half-hour television program over C.B.S., presented a film 
sequence which may be of some interest to folklorists. Allen Funt, the creator 
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